TONY FOWLER

ACTIVATE SYNERGIES THAT DRIVE GROWTH & RO

Sports and experiential agency veteran looking to return to a sports or entertainment property with a focus on
partnership development, management and activation. Collaborative leader known for organizing an inclusive set of
internal and external stakeholders to define organizational challenges and subsequently build partnerships which
solve those challenges and deliver business results and drive growth/revenue.

« Knowledge of all 3 aspects of the partnerships  Sports Properties (teams, leagues, venues, events,
ecosystem - property, brand and agency - with NGBs, IFs)
experience in each!  Entertainment Properties (festivals, events, venues,
« Assembles teams driving and delivering the touring shows, theme parks)
development and implementation of solutions.  Property Adjacent (agency, consultancy)
Both coach and quarterback!
 Establish and nurture client relationships for long-
term growth and sustainable revenue Atlanta Orlando | |
+ Leverage data and analytics to telland sell ?E%gséiaaﬁopr;ié ';ﬁi\g e/ \D/Iég'%%gndo City SC/pride
mutually beneficial stories - why a partnership will . pasch Bow . USTA
oe good for both organizations . Atlanta Motor Speedway + NASCAR/IMSA
* Bring a positive, collaborative and open mindset - Cellariris Amphitheater - Arnold Palmer Invitational
to every conversation seeking to innovate and * Buckhead Theatre * Florida Citrus Sports
huild solutions. « (Georgia Tech Athletics » House of Blues
- Deliver business results (RO by bringing ¢ 1ef ™ S
creativity and action to life. + Panthers/Charlotte FC/Hornets Tampa/St. Petersburg
» Hendrick/Penske/RFK/Gibbs » Bucs/Rays/Lightning/Rowdies

SMI/Charlotte Motor Speedway < Minor League Baseball

NASCAR » Valspar Championship
« Built and executed agencies’ on-going operational  * Wells Fargo Championship » Outback Bowl
infrastructure for 14 clients at 2016 Rio Olympics * PNC Music Pavilion * MidFlorida CU Amphitheater
vielding $40MM+ in agency revenues . ;JlNC Charlotte Athletics » Univ. of South Florida Athletics
. , -levate Sports Ventures « MG Academy
« Managed agency client Lowe’s motorsports and
corporate events business overseeing 6 staff and
$4MM+ agency billings  Director/VP/SVP/EVP
e [ead mU‘ti‘departmeﬂt division Overseeing / o Dartnersh'g/Squsorship Deve‘opmen’[
OperatiOﬂa‘ groups, ~60 staff and $35MM+ IN e Business Development
annual agency revenue  Partnership/Sponsorship Management & Activation

» Relocated to London to lead integration of 3

acquired businesses (Germany, Spain, UK) into the
agency structure » (Chief Revenue/Partnerships Officer

« Chief Operations Officer
« Chief Marketing Officer
« SVP/EVP/President, Business Operations

GMR Marketing (agency), New Berlin, Wi / London, UK / Charlotte, NC

18 years of agency leadership experience in sports, entertainment and experiential with diverse global client roster -
Cisco, Lowes's, Intel, Visa, P&G, Best Buy, Ask.com, Nike, Nissan, GE, Google,

The Toro Company (brand), Orlando, FL

Managed customer relationships with Walt Disney World, University of Notre Dame, Indianapolis Motor Speedway
Disney’s Wide World of Sports, Orlando, FL / Tampa Bay Rays, St. Petersburg, FL (property)

Business Development Internships

Ohio University, Athens, OH Countries engaged - Australia, Brazil, Canada, China, France,
Masters of Sports Administration Germany, ltaly, Japan, Mexico, Poland, Qatar, Russia,
Lewis & Clark College, Portland, OR Singapore, South Korea, Spain, Ukraine, United States

Bachelor of Science, Business Administration
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